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Personalized Experience 

Brand Loyalty) Fandom Marketing"

Engagement Marketing) Conversion 

Emotional 

Marketing) 

Data-Driven Marketing) 

Fandom Marketing Exclusive Meeting, Pop-Up Event, 

Double-Digit Campaign 

Omnichannel Marketing) KOLs, Influencers, User-

Generated Content (UGC) Engagement Social Media

Real-Time 

Brand Awareness Top 

New Customer 

Social Media Total Awareness 

Exclusive Meeting, Double-Digit Campaign) 
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: Fandom Marketing, Brand Awareness, Emotional Marketing, Data-Driven 

Marketing, KOLs


